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Trade Organization AFTA WTO

GDP 241.8 a1 USD (Ref. 2008)
GDP Growth 62% (Ref. 2008)
GDP By Sector INEAT 19 %, QAAIUNTIN 42.7%,

131017 38.4% (EST 2008)
KIELG 7.8% (Ref. 2008)

TE N} 47 .41 anupl (Ref. 2008)

INTERRATIONAL
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IN:RT 55.6%, qmmunﬁu 18.9%,
113N19 25.5% (Ref. 2005)

4.9% (Ref. 2008)
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AT, NMTLNY, ﬁ“ﬂ\‘iL‘Vﬁ NAATN, L‘MNT‘J\?LL@
"I]LNH[”] ']JEI LLﬂ'J ?_I’Nﬁ‘ﬂ?;lu[ﬂ ‘L&’]N‘LA
mwu, L‘M@ﬂ, NIcANTr

6,373 WA USD (EST 2008)
UNNUAL, BIMNINZA, D9, NN, 8N4,
47, NIFLNU, 78991, Wanlnel

US 20.8%, Japan 12.5%, Australia 7.3%,
China 6.9%, Singapore 4.5%

79.37 Wua1w USD (EST 2008)
wzasansuazgnany, didugdagy,
e, AN, 01, Twn, wawmeslan

AU19.9%, Renttls 12.1%, laviu 1%,
{11 9.9%, N6 8.5%, e 6%
(EST 2008)

44.5% 183 GDP (EST 2008)
22.39 a1 USD (EST 2008)
22.19 1A USD (EST 2008)

2.8 WAL USD (EST 2008)

1893a31n : CFA World Fack Book
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